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MORE THAN JUST A MUSIC FESTIVAL
eeStock is a non-profit Music Festival 
based in Sudbury, Suffolk held in 

memory of local musician Lee Dunford, with 
proceeds donated to the Willow Foundation. 

In 2013, Melford Hall in Suffolk became the new 
home for LeeStock, after out-growing several 
smaller local venues during a progressive 5 year 
period. Since being established at Melford Hall 
the festival has attracted acts such as Dodgy, 
Wheatus, Space, Toploader, Lightning Seeds, 
The Feeling, Scouting For Girls and last year’s 
headliner, Newton Faulkner.  

The Festival is a lasting tribute and memorial 
to Lee Dunford who battled against Hodgkin’s 
Lymphoma until 2006. LeeStock raises money 
from the music festival and from various other local 
fund raising events, with proceeds donated to the 
Willow charity and other local causes.

The Willow Foundation is a national charity that 
provides psychological and emotional support 
for seriously ill 16 to 40 year olds through the 
provision of special day experiences.

LeeStock is much more than a just a music 
festival and is increasingly supported by the local 
community. The festival has grown every year 
since the inaugural event in 2008, making over 
£100,000 in charitable donations possible.

L  
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LEE DUNFORD

remember being physically stunned when Lee told me of his 
illness. I didn’t know how to feel. I sometimes try to imagine 
what it must have been like for him, but I don’t think I could 
even come close to knowing how he must have felt.

     During the four and a half years of his illness Lee underwent 
several bone-marrow transplants and countless rounds of 
chemotherapy. Through it all he retained his impeccable sense of 
humour: always greeting people with a smile; and never wanting 
to be a hassle to anyone.  In spite of his illness he lived life to the 
fullest that he could: playing in gigs with his band, the mighty 
Postillionage; returning to Sixth-form College at Sudbury Upper; 
even enrolling in an Open University Natural Sciences course.
     I’m not sure how Lee was made aware of the Willow 
Foundation, or how they were made aware of him. I do know 
that the two days I was lucky enough to spend with him and 
Andrew in London were amazing. Everything was thoughtfully 
organised and prepared by the charity. They listened to Lee’s 
requests and ideas and formulated a great trip to the City for 
us…
     It was the summer of 2005 and The Willow Foundation had 
arranged for us to spend a couple of days in London, with one 
of them being at Slap Studios, Brixton. They arranged for us to 
stay in a five star hotel, The Grosvenor, Marble Arch, and gave 
us £100 spending money. We travelled down early on the first 
day in glorious sunshine, and spent it visiting the music shops 
near Tottenham Court Road. In the evening we grabbed a bite  
to eat and went to the comedy store.

     The next day was the day of the recording session in Brixton. 
The studio was in an old building, like a converted Victorian 
warehouse, it was also in the same building that Bassment 
Jaxx have a studio. The engineer, Rory, was a smashing chap 
that did a great job of producing the track “Did you ever?” a 
band favourite, penned by Liam Steer, and adapted for this 
such recording by Lee and Andrew. The day flew by, with only 
occasional stoppages for cups of tea and pizza. In the end we 
produced a masterpiece of a song with a solid poignancy that 
hits me every time I listen to it.
     I will cherish the memories of those two days forever, as I’m 
sure will anyone else who has benefitted from the work of the 
Willow Foundation.
As I have already said, Lee was very quick witted with an 
awesome sense of humour, but this is just the tip of the ice-
berg in describing him as a person. He was a playful guy with 
a big heart, and this was supported by his mature resolve and 
compassionate wisdom.
     LeeStock is a great and positive thing to come out of such a 
tragedy as losing Lee. It’s such a fitting testament to the guy, as 
he loved music and socialising, and a fantastic way to give back 
to charity and help others in need.

Lee was, is, and will always be, an Inspiration.

Adam Tozer

At 17 you’re invincible, or so you would think. Being diagnosed with 
Hodgkin’s Lymphoma at such a pivotal age is incomprehensible.

I
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WILLOW FOUNDATION
Willow is the only national charity working with seriously 
ill 16 to 40 year olds to fulfil uplifting and unforgettable 
Special Days.

very special day aims to provide 
beneficiaries and their loved ones 
with a break from the realities 

of their diagnosis and treatment. At a time 
of uncertainty, spending quality time with 
family and friends can help restore a sense 
of normality, boost confidence and create 
precious memories for the future.
     To date, Willow has provided more than 
10,000 special days for younger adults living 
with life-threatening conditions including 
cancer, motor neurone disease, cystic 
fibrosis and Huntington’s disease. 
 The importance of having something 
positive to look forward to at such a difficult 
time cannot be overestimated. 
   

 Indeed, the many messages received 
by the charity from beneficiaries and their 
families are testament to the positive and life-
enhancing impact of Willow’s special days.
     The Willow Foundation was founded in 
1999 by former Arsenal goalkeeper and TV 
presenter, Bob Wilson and his wife, Megs as 
a lasting memorial to their daughter, Anna, 
who died of cancer aged 31. The charity 
receives no government or lottery funding 
and is totally reliant on the generosity of 
individuals, companies and trusts to fund  
its work.

E

I’d like to thank the incredible team behind LeeStock to their commitment to our charity 
and to their friend. I hope the sun continues to shine down on you and you enjoy the music 
as you remember Lee. An amazing young man, who we are really proud to have been able 
to support through his special day. Thank you so much and enjoy the music.
Bob Wilson - Co-Founder and Life President, Willow Foundation“ ”
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WHY SPONSOR LEESTOCK?

• Supporting a charitable event.
• Fundraising for a national registered charity. 
• Proceeds donated to charity.
• Target audience of 18-40 year olds.
• Positive impact on local businesses and surrounding area.
• Other local organisations will be supported through 

donations from Project Seven (see page 21).
• Support from Local Council.
• Brand awareness.

Growing from humble beginnings at a small village 
community centre, LeeStock has managed to donate a 
significant amount of money to the Willow charity, every 
year, over the last 10 years.
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So far over £100,000 has been donated to the Willow charity.
• Run 4 LeeStock Marathon Challenge
• Shaun Warner’s Skydive
• SwimStock
• Sudbury Fun Run
• Sunday G-roast - LeeStock Bug Eating Challenge
• LeeFactor - Battle Of The Bands
• LeeStock Twenty20 Cricket Match
• The Lee Dunford Memorial Cup
• LeeStock Fundraising Pub Crawl
• Ash Watt’s Tattoo Challenge
• Ben Barnbrook’s Beard Challenge
• Bungee Jump
• 10K and Half Marathon Runs

FUNDRAISING EVENTS
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MEDIA COVERAGE

Local Press
• Suffolk Free Press
• East Anglian Daily Times
• Sudbury Mercury
• Bury Free Press

TV News Reports
• BBC Look East 
• ITV - Anglia News

National Advertising
• NME Advert
• Sky News Website Article

Radio Broadcasts
• BBC Radio Suffolk
• Absolute Radio Broadcast & Podcast

Regular press and media coverage 
at local and regional level. 
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SOCIAL MEDIA ACTIVITY

Facebook & Instagram
• Over 2800* likes
• Frequent updates and announcements
• 500* followers on Instagram 
• Coverage includes Facebook profile, 

group, fan page and Instagram account

Twitter
• Over 2700* followers
• Frequent updates and active use
• Account is co-managed by organising  

team members
• Account regularly monitored and maintained  

YouTube
• Over 177,000* video views
• Over 200* video uploads
• Over 200* subscribers 
• Extensive footage of past LeeStock events

LeeStock has a good presence across all the 
major social media channels.

*Figures correct as of January 2018 9

https://www.facebook.com/LeeStockMusicFestival
https://twitter.com/LeeStock
https://www.youtube.com/LeeStockMusic


ADVERTISING & MARKETING 

Offline Activity
• Regional advertising in local towns, Sudbury, Ipswich, Colchester, Cambridge, 

Norwich & Bury St Edmunds.
• Posters, banners and marketing material positioned around Sudbury and 

surrounding areas.
• Press releases in local and regional newspapers on a monthly basis - looking to 

expand to national press.

Advertising and marketing activities start at event launch 
and continue until the last day of the festival.

• LeeFactor ‘Battle of the Bands’ competition held at the local High School  
(winner performs at the Festival). 

• Radio Broadcasts and Podcasts at local, regional and national level.
• Television news reports at local level (Look East).
• Magazine adverts (potentially) in UK Festival Guide, Timeout Magazine, 

Student Festival Guide, NME, Mojo & Q Magazine.

Announcing our Saturday support act...

www.leestock.org

Family Area D National Trust Venue D Camp Site 

Comedy Tent D Licensed Bar D Beer Festival

10

Family Area D Licensed Bar 
Beer Festival D Camp Site

www.leestock.org

27 & 28 May 2017 at Melford Hall in Suffolk



MERCHANDISE
Over a 10 year period we have managed to produce a whole range 
of successful LeeStock merchandise products. 

11



Bounce Rate

158,983 02:26

50.7%108,683

416,898

304,343
Facebook v Twitter New v Returning

Google

LeeStock Website - www.leestock.org
Figures from January 2010 to December 2017

50,213

108,770

Source - Google Analytics

68.4%

Actu
al Site Visits

Av
era

ge Time on Site

New Users

Ov

era
ll Page Views

Un

ique Page Views

% New Visits

Website Statistics

New Visits Returning Visitors

User Demographics

63.2% 
New visits

62.6% 
New visits

1

3

25
6

4
63.8%

New visits

66.7%
New visits

62.2% 
New visits

61% 
New visits

Location Views

1 London 42,456

2 Ipswich 12,628

3 Norwich 7,400

4 Colchester 7,076

5 Cambridge 4,142

6 Bury St Edmunds 2,641

Jan 2010 - Dec 2010    3,149
Jan 2011 - Dec 2011    5,353
Jan 2012 - Dec 2012   10,306
Jan 2013 - Dec 2013   11,257
Jan 2014 - Dec 2014   14,066
Jan 2015 - Dec 2015   16,517
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INFORMATION & STATISTICS 
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DEVELOPMENT
Over a 10 year period LeeStock has grown in capacity gradually, steadily and responsibly. 

20
08

 - 

Glemsford Social Club

150 People
20

09
 - 

Glemsford Social Club

250 People

20
10

 - 

White Horse, Sudbury

350 People

20
11

 - 

White Horse, Sudbury

500 People

20
12

 - AFC Sudbury

750 People

20

13 - Melford Hall

900 People

20

14 - Melford Hall

1000 People

20

15 - Melford Hall

1800 People

20

16 - Melford Hall

2500 People

20

17 - Melford Hall

3500 People - Sold
 O

ut

14



INTRODUCING 
OUR 2018 

HEADLINE ACTS

4 top 40 albums and 
3 top 40 singles

3 top 10 albums and 
9 top 40 singles

10 top 20 albums and 
20 top 40 singles

Headlining Saturday 26th May

Headlining Sunday 27th May

Appearing on Saturday 26th May

Main support for Saturday 26th May

3 top 10 albums and 
5 top 40 singles

Main support for Sunday 27th May
2 top 40 albums and 
3 top 40 singles
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Since 2011 LeeStock Music Festival has managed
to attract many established acts. 

PAST HEADLINERS!

Dodgy - over a million records sold worldwide, 5 studio albums released and 12 top 40 singles in the UK charts.

Mark Morriss (The Bluetones) - 13 top 40 singles and three top 10 albums in the UK charts.

Wheatus - 5 studio albums, 1 number one record reaching platinum sales.

D:ream - 3 UK top 10s, 8 top 40 hits and a UK number 1 record.

Nick Howard - Voice of Germany winner in 2012.

Toploader - 3 studio albums, 6 top 20 hits in the UK charts and a triple platinum selling album.

Space - 8 UK top 40 singles and 5 studio albums, 2 reaching the top 5 in the UK charts.

John Power (Cast) - 11 top 40 singles and three top 10 albums in the UK charts (with Cast).

Lightning Seeds - 6 studio albums, 12 top 20 hits in the UK charts and two platinum selling albums.

Tony Wright (Terrorvision) - 7 studio albums, 10 top 40 hits and 3 top 10 hits in the UK charts.

Luke Concannon - UK number one single with Nizlopi.

Tom Hingley - Formerly of the Inspiral Carpets.

Scouting For Girls - 10 top 40 hits in the UK charts, one triple platinum selling album and a UK number one single.

Dodgy - over a million records sold worldwide, 5 studio albums and 12 top 40 singles in the UK charts.

The Feeling - 6 top 40 hits in the UK charts, a triple platinum selling album and a UK number one record.

Hoosiers - A multi platinum number one album and 4 top 40 singles in the UK

Lucy Spraggan - Former X-Factor contestant with several top 20 hits.

Newton Fualkner - 3 top 5 albums, 1 reaching multi platinum sales and a top 10 single in the UK.

Wheatus - 5 studio albums, 1 number one record reaching platinum sales.

Toploader - 3 studio albums, 6 top 20 hits in the UK charts and a triple platinum selling album.

2011

2012

2013

2014

2015

2016

2017
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“LeeStock was a great festival in 2011. 
We were made so welcome by the whole 
team. I’m really looking forward to playing 

again in 2012, it’s going be great”
Nigel Clark - Dodgy

“What an amazing beautiful festival this is, 
thank you so much for having us”
Roy Stride – Scouting For Girls

“We’re looking forward to playing 
LeeStock, it sounds a great little festival 

with a great cause”
Ian Broudie – Lightning Seeds

“I’d just like to say that the atmosphere at last 
year’s event was so enjoyable that it was a very 

easy decision to return again, to help raise money 
and awareness for a great charity, that is clearly 
very close to the hearts of many local people”

Mark Morriss - The Bluetones
“We’re proud to be involved and can’t wait 

to play at LeeStock”
Brendan B. Brown – Wheatus

Hi Leestockers….. can’t wait to play the festival 
I’ve heard a lot about it and the lads are buzzing 
at the thought of rocking Suffolk… we will bring 

the Fez to the festival”
Tommy Scott - Space
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OUR VENUE 
Melford Hall Park is our current venue, home to the 
annual ‘Big Night Out’ fireworks display as well as 
being a National Trust heritage site. 

Melford Hall is a dramatic and beautiful Elizabethan house, part of which dates back to medieval times. Its 120 acres 
of parkland and lakes are available for weddings and corporate events or as a location for photography and filming.

Melford Hall is in the historic village of Long Melford, in the beautiful south Suffolk countryside between Sudbury and 
Bury St Edmunds. Sixty miles from London, it is easily accessed by road, rail and air (via London Stansted).

• The Hall was mostly constructed in the 16th century.
• Melford Hall started out as a monastic hunting estate.
• Queen Elizabeth I visited in 1578.
• Melford Hall was sacked during the civil war.
• Beatrix Potter was a cousin of the Hyde Parker family and frequently stayed at the house.
• The Hall was requisitioned during World War Two.
• The North Wing burnt down in 1942.
• In 1960 it passed into the care of the National Trust.

Melford Hall, Long Melford, Suffolk, CO10 9AA
www.melfordhall.co.uk

A unique setting for any occasion
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Aerial view of the 120 acre 
Melford Hall Park 
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LOCAL RESPONSIBILITIES 
The LeeStock organising team are committed to protecting and 
promoting the local area to ensure the future of the festival.

• Local residents have been informed by letter of the Festival and event details.

• An event license has been approved by the local District Council.

• Long Melford Parish Council have been informed and are officially in support of 
the Festival and the plans put in place.

• An event plan is currently being amended for 2018

• The event will be co-organised with the help of Project Seven (see page 20).

• The local area will be cleaned up in accordance with Melford Hall’s event license.

Email us at: contact@leestock.org

Join our professional network
www.linkedin.com/company/leestock-music-festival
Join our professional network
www.linkedin.com/company/leestock-music-festival
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PROJECT SEVEN
Project Seven started in 1982, and has been helping local 
charities every year since then.

• The Inaugural Meeting was held at the Long Melford Working Men’s Club 
on 7th April 1982.

• It was decided on the name ‘Project Seven’ because seven members were 
present.

• They are all volunteers and not part of any political or religious organisation.

• Their aim is simply to help as many local Charities and Organisations as 
possible.

• In 2011 Project Seven helped over 53 groups, donating over £10,450

• Money is raised during the year from BBQs, teas, coffees, cabaret and 
event management, but the main event is the Big Night Out in November 
each year at Melford Hall Park. Logistical support is also provided to other 
organisations.

• At the end of each year money raised is given away at the Annual 
Presentation evening, and then it all starts again!

www.project-seven.co.uk
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Available for consideration for potential sponsorship 
(open for negotiations - please email us at contact@leestock.org for further details)

• Platinum, gold & silver 
sponsorship packages

• Stage sponsor
• Stage banner
• Festival area banner
• Website banner/advert
• Social media banner/advert 

• Main bar area
• Wristbands  
• LeeStock Festival Program
• Lanyards  
• Event tickets  
• ID passes  
• Staff t-shirts

• Merchandise area 
• Road signs
• Toilet areas     
• Campsite area 
• Multi-sponsors banner
• Children’s area
• Food area

Email us at: contact@leestock.org

Join our professional network
www.linkedin.com/company/leestock-music-festival

EVENT SPONSORSHIP
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How your brand could look
McDonald’s®
Sudbury

Principal 
Supporter: BUTLER FUELS

www.woodfarmbarns.com

Secret Millionaire

Brodders

EVENT SPONSORSHIP
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Sponsorship conditions

• Offline advertising, promotion, marketing and public relations activity of the main festival event 
starts in January 2018 and will run until the last day of the festival.

• Online advertising, promotion, marketing and public relations activity will start in January 2018 
and will run until December 2018.

• LeeStock Music Festival retains and holds all creative copyright and retains the rights to any 
intellectual property including media, advertising, marketing and promotional material.

• All sponsors are to provide their company logo in high-resolution image file format such as .eps 
(encapsulated postscript), .ai (Adobe Illustrator), transparent PNG or TIFF. Any logo supplied in 
JPEG, GIF or Bitmap versions will not be accepted.

• Main sponsors are to provide all artwork for stage, temporary structures and marquee/tent 
areas. LeeStock will provide dimensions and material information.

• Potential sponsors for temporary areas are to supply their own temporary structures in 
accordance to the LeeStock event plan guidelines (to be supplied by LeeStock Music Festival).

• Sponsorship will not be accepted that is considered by LeeStock Music Festival in any way to 
be inappropriate to LeeStock Music Festival’s image. 

• Advertising will not be accepted if it includes politically controversial terms. 

• In accepting sponsorship, LeeStock Music Festival provides no guarantees that such 
involvement will result in revenues for the advertiser. 

EVENT SPONSORSHIP
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